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HTJ 2005 Kick-Off Meeting

On Jan. 11, HTJ invited its marketing partners to present its 2005
marketing strategy at Sheraton Waikiki. Takashi Ichikura,
Executive Director, began with a review of the year 2004 showing
very positive results of an increase in the Japanese arrival number
for the first time in seven years. However, due to limited airlift and
hotel inventory, it would not be an easy task to keep this number
growing. Therefore, in 2005, HTJ will focus more on higher quality
visitors who will “stay longer and spend more.” In order to
effectively reach those visitors, HTJ will continue to talk about the
history, culture and traditions of Hawaii in greater depth as well as
propose new purposes for coming to Hawaii, such as education,
sports, spas and anniversaries.

“Discover Aloha” is the slogan for our 2005 campaign and all HTJ
activities will be based on the idea of the aloha spirit which makes
Hawaii a special destination. Three new TV commercials were
shown to the audience along with the samples of the new website,
island maps and the “Discover Aloha” brochure.  HTJ will continue

to be active in developing and participating in events with focus on
the culture and aloha spirit of Hawaii. HTJ will also be involved in
the 2005 Aichi Expo and the JATA World Travel Fair which will take
place September 22 — 24.

After the presentation, Jake
Shimabukuro, who will
continue to act as our “image
character” in 2005, appeared
in front of the audience and
performed the new song he
wrote  for HTJ. His
appearance was a surprise
New Year’s present from Jake
for our marketing partners,
and his performance truly

captivated the audience.

The venue was set for seventy people but the partitions had to be
removed during the presentation as nearly 150 attended. We
apologize for any inconvenience this might have caused.

The same presentation was made at the Legislature on January 13
and the Honolulu Advertiser and The Star Bulletin carried very
positive articles about the meeting the following day.

In our second year of operation as HTJ, we are looking forward to
working even more closely with you to bring greater results for the
destination Hawaii.

HTJ Website Update

The HTJ website completed its update
on January 20. The new contents
include “People of Aloha” where we
introduce Hawaii and its aloha spirit
through the profiles of the people who
live on the islands, “Hawaiian
Workshop” where currently a hula
lesson is being given online, “My
Favorite Hawaii” which includes

%% Hawai‘i Tourism Japan
Honolulu Newsletter

Vol.11 February 4, 2005

interviews with Japanese celebrities and opinion leaders who talk
about the attractions of Hawaii from various angles, and the
downloadable island maps. We invite you to visit our updated

website at www.gohawaii.jp.

Island Gallery Renewal

Islands Gallery on the basement
floor of Shiodome Building was
renovated on January 24 to
reflect the “Discover Aloha”
concept. Our new island
maps and brochure can be
obtained here.

HTJ Seminar and Workshop

HTJ held its first Seminar and Workshop in 2005 in Tokyo, Osaka
and Nagoya on January 24, 26 and 28, attended by 240, 140 and 95
members of the travel trade, respectively. At the “Discover Aloha
2005 Seminar and Workshop,” Mr. Frank Haas, on behalf of HTA,
updated the HTJ marketing partners in Japan about the current
tourism market trends in Hawaii and Takashi Ichikura introduced
HTJ's 2005 marketing strategy. Fifteen organizations and
marketing partners from Hawaii participated in the workshop to
explore marketing opportunities with the Japanese travel trade.
Alamo Rent A Car, ASTON Hotels & Resorts, Budget Rent A Car
System, Inc., Diamond Hotel Resort & Spa, Halekulani, Hertz Asia
Pacific, Hilton Hawaii, Prince Hotels, Renaissance llikai Waikiki
Hotel, Waikiki Beachcomber Hotel, Waikiki Parc Hotel and Watabe
Wedding Corporation were the participating marketing partners
along with the Big Island

Visitors Bureau, Hawaii
Visitors &  Convention
Bureau (Corporate
Meetings & Incentives

Division) and the Oahu
Visitors Bureau.

Those who attended the
Seminar and Workshop
were entertained by the
authentic Hawaiian music
and hula performances by
Leahi with Jackie Booth.

Media Reception

A reception was held at Roy’s in Aoyama on the evening of January
24, inviting people from the media. In his remarks, Mr. Frank
Haas thanked some 250 attendants for the fine coverage they had
given to Hawaii and asked them to promote not just the natural
beauty of the islands but “also the culture, activities and attractions
that make Hawaii the most special destination in the world.”
Takashi Ichikura presented the “Discover Aloha” concept and
HTJ's marketing plans for 2005. The new promotional video was
also shown. Again, Leahi with Jackie performed in front of the
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audience and door prizes were given away. The reception ended

with everyone singing “Hawaii Aloha”.

Continental Airlines Media r

A TV crew, reporters from women’s magazines, trade publication
journalists and a newspaper reporter were the members of the tour
group that arrived in Honolulu on January 24 by the courtesy of
Continental Airlines and Hilton Hawaiian Village for a three-night,
five-day stay.  The group was from Nagoya where Continental had
launched its flight to Honolulu in December of last year. The
group’s itinerary included an orientation and a tour of Ala Moana
Center, the Bishop Museum, Polynesian Cultural Center, and a hike
to Manoa Falls. They also had a comprehensive site inspection
of the Hilton property and were delighted by the feast at the Village
Steak and Seafood Restaurant. Nagoya TV will be broadcasting
the footage they took in the morning show on February 3 and 4.
The TV crew shot some of the local hangouts at the Ward Center,
snorkeling at Lanikai, the Bishop Museum, PCC, Ala Moana Center,
and Mandara Spa at the Hilton,
among others.

Big Mahalos go to Continental
Airlines, Hilton Hawaiian Village,
Ala Moana Center, Bishop
Museum, Polynesian Cultural
Center, Travel Plaza and Oahu
Visitors Bureau in giving us their
support in our efforts to promote
Hawaii.

THESPA Kusatsu in Hawaii

From January 19 to February
1, a professional soccer team
THESPA Kusatsu held
training practices on Oahu.
THESPA Kusatsu started out
as a community soccer team
Liaison Kusatsu in 1995,
changed to its current name
in 2003, joined Japan
Football League the following
year, and moved up to the J2
League in 2004. The team had an exhibition match against
Hawaii's Division One All Star Team, Men’s Island Soccer
Organization on January 30 and won the game 6 — O. HTJ
arranged for a press conference with the team’s General Manager,
Mr. Tadao Ohnishi, on January 25 at the UH Soccer Field, and
provided authentic Hawaiian music and hula with keikis at the dinner
reception on January 30 after the exhibition game.
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HTA Marketing Update

All HTA contractors will be meeting on February 14 at the Hawaii
Convention Center to provide respective marketing updates.
HTJ will be the first to make a presentation at 8:30 a.m. and those of
you who were unable to attend our January 11 kick-off meeting are
encouraged to come to this Marketing Update. Registration begins
at 8:00 a.m.

HTJ Website Hot News Section

Do you have "hot" news you wish to share with your Japanese
audience? Hotel renovations, new services, new events..., as long
as the information is suitable for our website, we are happy to post it
for you. Please send in your information to y.ozaki@htjapan.jp.

Thank you for reading the Honolulu Newsletter. Should you have
any comments or suggestions, please feel free to contact Kiyoko

Tanji at k.tanji@htjapan.jp.
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